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Abstract
Despite the increasing prevalence of corporate environmental disclosures, there remains substantial heterogeneity in the extent to which corporations reveal their environmental impacts. In this paper, we explore the sources of this heterogeneity by seeking to identify key country- and organization-level determinants of corporate environmental transparency. Our theoretical perspective is rooted in institutional theory, and we have three sets of predictions. First, drawing on global society research, we argue that global embeddedness through processes including: a) country membership in international non-governmental organizations (NGOs), b) the degree to which each country’s citizenry has access and exposure to the global society, and c) companies’ foreign exposure through stock market listing will be associated with greater corporate environmental transparency.  Second, normative perspectives on legal environments and social movement traditions suggest that stringency of national environmental laws as well as the laws protecting political and civil rights would also be associated with greater corporate environmental transparency.  Finally,at the organization-level, we also hypothesize that key organizational characteristics will allow corporations to either resist or be more likely to acquiesce to these institutional pressures.  Notably firms’ size and environmental damage created, will affect their strategic interests and visibility and as a result moderate corporate responsiveness to transparency pressures.  We test our hypotheses using a novel panel dataset of 4628 large public companies in many industries headquartered in 44 countries, during 2005-2008.  Controlling for a host of organizational, industry, and national characteristics, we find evidence for most of our hypothesized relationships.  
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A Short Biography of Dr. Marquis

Dr. Marquis got his PhD degree in Sociology & Business Administration from University of Michigan in 2005. Before studying for the PhD degree at University of Michigan, he was a vice president of Bank One Corporation and worked in different divisions. His research interests cover various topics include Corporate Governance, Corporate Social Responsibility, Economic Sociology, Organizational Theory, and so on. His current research is focused on the topic of corporate social responsibility (CSR) and in particular how historical and geographic processes have shaped firms' CSR strategies and activities. His papers have been published in top journals of management such as Academy of Management Journal, Academy of Management Review, American Sociological Review, Administrative Science Quarterly, Organization Science, and so on. 

Dr. Marquis teaches the MBA elective Commerce and Society: Business and Creation of Social Value and a doctoral course on Organizational Theory.  He has previously taught Leadership and Organizational Behavior (LEAD) in the required MBA curriculum, and in a number of executive education programs.
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